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CULTURAL PRODUCTION MAKES A WORLD 

Every day, the culture industry-movie studios, advertising 
firms, social media conglomerates, galleries, and so on-plucks 
the fruit of art and activism's labors, ingests it, and regurgitates 
a new substance for a voracious and growing nest of consumers 
around the world. What we like, what we do, what we listen to, 
what we dream about, the world we hope for-even the terms 
by which we define ourselves and the world around us-is in­
creasingly controlled by huge and complex economic forces. 
Capitalism is thus not only out there-in belching factories, in 
gleaming shopping malls, and in politicians' offices-but also 
emerges from us and targets us. It is not enough to say that the 
ideas of artists and activists are being commodified into prod­
ucts, because what is happening-and has been happening for 
more than one hundred years-is too enormous to be under­
stood in such simple terms. Even those of us who believe we 
have escaped the more blatant acts of co-option have found, 
nonetheless, the culture industry's numerous tentacles reach­
ing into our economic lives and determining our participation

in the world. As it stands, we cannot escape. 
Given the complete transformation that the culture indus­

try has had on everyday life, it is shocking to find that artists and 
activists continue to talk about their work as though the world
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